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DECLARATION OF CHRIS MARSHALL 



1. I am CTiployed by MtouKshi MotDis Narth America, I»c. CMiteubiisW Motewrs North 
America'^ as Manogegr of Relationship Mattetiqg. 

2. Mitsubishi Motors North America launched the Intellipxice trade appraisal sorvice 
C'lntxsUipricc'O on February 5, 2003 OA fhe Mitsubishi Motors consumer v^ite. 

3. Smce ±e time Mitsubi^ Motoxs Nonfa America latincbed ItttetUprtce^ it has genonated a 
large volume of incremental sales leads. 

5. Inlellipricaiioweomnl>utesm Motors Noith Amenca's ovd sales 

efforts. 

6. A valueable feature of Intclliprice is Ifaat it provides a consumer vnAi an estimated vahie for 
the liade-in such that it appears to fhe comumer that the estimated value was generated by a service 
that is not affiliated Midi tiie dealership that will ultinoiately purdiase the trade^jua. 

7. Based on our review of competitive ojSerings at the time of fhe launch, found that 
Intalliprice offered a unique process, which tied the independent trade appraisal to a lead generation 
event To my knowledge, oflfering the consumer an estimated value jfor a trade-in vehicle in 
exchange for the consumer's contact infonnadon, which teptesented a new sales Iead» had never 
belbre beira done in the industry at the automaker leveL 
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8. Tomyknowiedgftiwottecmnpimyofifaedasc^ 

Mitsubishi launched Ihe system. Nor had any other service suggested using an independentiy 
detemuned estimated trade-in value to gsawiata a sales lead. Other ajppraisal services staply 



9. Wot to impldneotation of toteiUprice, it was not spparsnt to those in Ifae industry to geoerate 
sales leads based on indepeDdent appraisals. Tlie mefliod of geneiatLog sales leads that LatdUprice 
established i^pieseots a new and vnique advaoeetKn^ Ihe Intelliprice method has 
become a vahkble tesouioe for MGt$i4>ishi Motois North America. 

10. In my (qnnion, the feet that it appears to tecoiisumer that the estimated 

by a service that is not a£GIiatBd wilfa the daistAap has confinbuted sigmfieanHy to the commodal 
success of hrteUiprice. 

I declare that all statemmts made herein of my own kACVt^edge are true and that all 
statements made on information and belief arc believed to be true; and fiulh^ that these 
statements were made witib ^ knoipdedge thsx, willful l^ilse statements and the like so made axe 
punishable by fine or imprisotunent^ or both, under §1001 of Title 18 of the United States Code 
and that such wUifbl feia» statements tDoy jeopardize the validity of the application and any 
patent issuing the^reon. 



provided an estimated value to tibe consumer. 
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